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Laws and Regulations for Organizational Compliance
Every sector of business has laws and regulations that they must be compliant to irrespective of the size or reputation of the firm. Regulations and laws ensure that organizations conduct their business activities in the right way that does not affect the consumers and other stakeholders in the market negatively. Regulations and laws also ensure that companies deal with competition issue in the market while also considering that there are other factors in the market such as culture, regulations and applicable laws. The specific laws and regulations that our organization must comply with as it operates in the global market include the antitrust laws, anti-corruption laws, and privacy laws and regulations. 
Antitrust Laws and Regulations
The antitrust laws and regulations entail how the business should operate in the market considering that there are other players as well in the same market environment. Due to increasing competition, some business organizations may decide to design ways to overcome competition, which may be unfair to other players. The World Economic Forum (2017) explains that improvement in access to trade finance has become an important economic activity in the developing countries, but the evolving patterns also create challenges in the regulations and law compliance. Even though many factors impact the international business operations, legal and regulatory frameworks are critical but many organizations chose to overlook its elements that affect the ability of the firm to achieve economic development (World Economic Forum, 2017). Since our organization is a global firm, it should promote free and fair competition in the global market as well as try to avoid business practices that may breach the antitrust laws. For example, dealing with thousands of customers may be difficult but at the same time good for the company. However, engaging in activities that may limit competition of others like rigging to get customers, cover pricing or price fixing may be a violation of the antitrust laws and regulations. 
Anti-Corruption Laws and Regulations
Corruption exists in almost every organization even if people put measures to curb it. It is a fact and it should be handled that way. However, some organizations are better not because they do not experience corruption or engage in it, but because the management can limit it to levels that are very low. Corruption can affect the organization in many ways. According to Khadka and Maharjan (2017), every business's success depends on the extent to which the customers and other stakeholders are satisfied with the firm. According to the authors, business organizations should be aware of the fact that they are providing full service that is equivalent to their monetary value. Anything that affects the relationship like unethical behaviours such as corruption could affect the value of the firm. Anti-corruption laws and regulations exist in the international market. A good example of anti-corruption breach includes the case of Volkswagen vehicles in the American market where the firm was accused of using low standardized fuel system in their vehicles to make more sales. The incidence resulted in the company getting fined billions of dollars for bribing their low standard vehicles into the American market. Our organization should not be like this. 

The organization must not offer or pay anything of value for anyone or another organization to get favor in the international market. Our firm is a global organization, which should not be confused with a multinational corporation. A global corporation is a consultancy that operates at a low relative cost in the entire world or in the major regions of the world. However, we still operate as a single entity selling the same things everywhere. Wei (2017) explains that global organizations need to develop an international discipline, which involves a common principle. Since the consumers we deal with are located in different jurisdictions, there is a need for our organization to understand the anti-corruption laws and regulations, which are specifically associated with cross-border relationships. This includes anti-money laundering laws of different countries in which the firm operates. In the United States, for instance, the anti-corruption laws and regulations that our organization must consider are the U.S. Foreign Corrupt Practices Act (FCPA), which involves the corruption issues in the business environment. 
Privacy Laws and Regulations
Our organization deals with thousands of information regarding, medical, financial and personal details of customers from different parts of the world. This requires that the firm complies with the customer protection laws and regulations within the country and outside. UNCTAD (2016) explains the policies and regulations that involve data protection and international data flows citing that as the world continues to shift to the digital platforms, new challenges continue to emerge regarding data and information privacy. According to UNCTAD (2016), creating trust online is almost impossible to achieve, which makes the information economy difficult to leverage. However, the handling of data is still a major component in the global context of doing business today. While some countries have established laws and regulations related to data protection and privacy, some other countries do not have laws at all (UNCTAD, 2016). Irrespective of this, the world continues to expand its technological base as the relevance of data protection and need to control privacy also continues to increase. In our organization, personal data and information are the fuel driving much of our online activities and the business as a whole. Every day, our company transmits large amounts of data from customers across the world. As UNCTAD (2016) explains this has been enabled by massive advancements in the computing and communication power in information technology. However, as more of our social, economic, and financial activities move online, the need for data protection and privacy continues to increasingly become recognized as a core component in our business strategy. 
Customers entrust their information to our organization, and in return, they expect that their information is kept safe. According to Ardic et al. (2011), consumer protection laws are important because they ensure that fair interaction between the firm providing the services and the consumers is achieved. A breach in data security can result in serious implications to the organization and to our customers as well. For example, when a third party has access to the data from our company, it is the company that will be liable to lawsuits from clients. In the case of customers, they can lose their investments or their personal security could be compromised. According to Ardic et al. (2011), a consumer protection framework involves the introduction of greater transparency and three major complementary aspects. First, it involves laws and regulations that guide the relationship between the customers and the business. Secondly, it also involves an effacement of the appropriate mechanism for dispute resolution. Lastly, it involves the promotion of financial literacy. As a financial consultant organization, our company has a responsibility to comply with the three complementary aspects to ensure that our customers are protected and their information is kept safe and secure. 
In conclusion, companies are charged with the responsibility to ensure that consumers get the best service or product, which reflects value for their money. However, this also involves compliance with the laws and regulations that ensure that the company interacts with other companies and customers on the market fairly and freely. As a global firm, our organization must comply with the main three identified specific laws and regulations, privacy, antitrust and anti-corruption policies. Our company transmits thousands of data from many customers across the world. This information requires protection and compliance with the privacy and confidential information laws and regulations will ensure that our company is not only successful but also attract more customers.
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